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the answers.

 Write your STUDENT NUMBER in the Answer Booklet given
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SECTION A (COMPULSORY)

Q1 a) Define the following terms: 

      i)  Publics of public relations                                                                           [2marks]

     ii) Corporate social responsibility                                                                     [2marks]

    iii) Wish image                                                                                                  [2marks]

b)  “Public  Relations  acts  as  a  boundary  spanner  between  an  organization  and  its  publics’.

Identify EIGHT Publics of Public Relations.                                                 [8marks]

  c) Explain four advantages of an in-house public relations department             [8marks]

  d) Explain two theories of communication used in PR                                       [8marks]

 SECTION B (ANSWER ANY THREE QUESTIONS)

Q2. (a) Differentiate between public relations and marketing.                             [4 marks]  

      (b) Explain three public relations activities.                                                    [6marks]  

Q3. Public relations skills and expertise may be used to support the general functions of the

organization. Explain five functions of public relations that can assist government ministries

to achieve their objectives.                                                                    [10marks]

Q4. Explain five key tools available for Public Relations.                                   [10 marks] 

Q5.  States five reasons why we need to plan in Public Relations.                       [10 marks] 

Q6. (a) State two important roles of code of ethics in PR.                                    [2 marks]

       (b) List four obligations that a professional PR practitioner should observe. [4marks]

       c) Identify four basic Public Relations models according to Grunig.              [4marks]
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