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SECTION A: ANSWER ALL QUESTIONS FROM THIS SECTION 

 

1. a] Define the following terms as used in Principles of Marketing: - 

I. Marketing Concept                                                                                            (2 marks)  

II. Segmentation                                                                                                    (2 marks) 

III. Marketing Mix                                                                                                  (2 Marks)  

b) State four reasons why understanding consumer behaviour is important to a business 

organization.                                                                                                          (4 Marks) 

2. (a) Explain four roles of marketing research in an organization.                         (4 Marks) 

(b) Explain the 4 Ps of the marketing mix and show how each element contributes to the 

success of a business.                                                                                    (6 Marks) 

SECTION B: ANSWER ANY TWO QUESTIONS FROM THIS SECTION 

3. Identify and explain five factors that influence consumer buying behaviour.  (10 marks)                                                                                                          

4. Identify and explain five bases of market segmentation.                                   (10 marks)                                                                                                                                                                     

5.  Outline the five steps of the research process. For each step, give a brief definition (10 

marks) 

6. Explain two types of distribution channels used by organizations and discuss two 

advantages of each.                                                                                                   (10 marks) 

7. Explain the purpose of marketing in organizations and discuss its importance to both 

producers and consumers.                                                                                         (10 marks)  
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	I. Marketing Concept                                                                                            (2 marks)

