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QUESTION ONE: COMPULSORY

a) Define the term marketing    (2 Marks).
b) Outline FOUR reasons why we study consumer behavior         (4 Marks).
c) Discuss FOUR challenges facing markers in global market (8 Marks).
d) Describe FOUR characteristics of service organizations           (8 Marks). 
e) Explain FOUR importance of marketing to the society. (8 Marks).
f) Explain FIVE marketing concept (10Marks).

ANSWER ANY OTHER FOUR

QUESTION TWO

a) Outline FIVE factors affecting pricing decisions                        (5 Marks).
b) With a well labelled diagram, discuss the concept of product life cycle

(PLC)                  (10 Marks).

QUESTION THREE

a) Outline FIVE promotion MIX methods (5 Marks).
b) Explain FIVE factors to consider when setting an advertising budget for

the organization of your choice           (10 Marks).

QUESTION FOUR

a) Outline FIVE reasons why we study environmental analysis  (5 Marks).
b) Discuss FIVE internal marketing environmental factors affecting success

of the organizations in an industry (10 Marks).

QUESTION FIVE

a) Define the term market segmentation   (1 Mark).
b) Explain THREE basis for segmenting consumer market   (6 Marks).
c) Discuss FOUR ‘Ps’ of marketing                                          (8 Marks).

QUESTION SIX 

a) Outline FIVE importance of pricing to an organization    (5 Marks).
b) Explain FIVE steps in buyer decision process (10Marks).
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