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Section A - Compulsory
QUESTION 1

a) Differentiate between a theory and a model, and give an example of each
(5 marks)

b) John an American and Jack a Japanese are business partners. They are
having a few disagreements which could affect their partnership. With
reference to the face negotiation theory, explain the conflict styles likely
to be used by each to solve their issues and why (5 marks)

Section B — Answer any three questions
QUESTION 2

The five theories of the press often dictate the media system of a country.
Discuss these theories, and give examples of countries that ascribe to them (10
marks)

QUESTION 3
a) Identify and explain the three types of agenda setting (6 marks)

b) List four framing techniques used by the media or other communication
professionals to promote an agenda (4 marks)

QUESTION 4
a) Define health communication (2 marks)

b) According to the Extended Parallel Process model, people have three
responses to health messages based in fear. Discuss (6 marks)



c) According to the Elaborated Likelihood Model of Persuasion, which
are the two routes used by communicators to achieve their goal? (2
marks)

QUESTION 5

According to the Diffusion of Innovation Theory, there are five categories of
adopters. List and explain each of them (10 marks)
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