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QUESTION ONE

a) Define the tern marketing? (2 Marks)

b) Discuss FIVE marketing concepts. (10 Marks)
c) Explain FOUR importance of marketing to the society. ( 8 Marks)
d) Discuss FIVE ways a company can segment the market for its products. (10 Marks).

e) Marketing operates in an environment controlled by various factors. In view of this,
discuss FIVE external environmental factors of a firm. (10 Marks)

QUESTION TWO

a) Explain the FIVE main steps in buyer decision making process (10 Marks)

b) State FIVE reasons for studying consumer behavior (5 Marks)
QUESTION THREE
a) With the aid of a diagram ,describe the concept of the product life cycle (PLC)
(10 Marks)
b) outlineFIVEchallenges faced by marketers in modern marketing ( 5 Marks)
QUESTION FOUR

a) Discuss the FIVE ways through which an organization can promote its product
(10 marks)
b) Outline FIVE reasons why marketers invest heavily in promotion ( 5 marks)

QUESTION FIVE

a) Describe FIVEfactors that influence pricing decisions ( 10 Marks)
b) Outline FIVE benefits of market segmentation ( 5 Marks
QUESTION SIX

a) Explain SIXinternal environmental factors affecting marketing. (12 Marks)

b) Outline THREEcharacteristics of services (3 Marks)



