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CAMPUS: ROYSAMBU CAMPUS 
SEMESTER: MAY AUGUST 2023
COURSE TITLE:  DIGITAL MEDIA AND PUBLIC RELATIONS

COURSE CODE: PRC 301

LECTURER: JULIET MWANGI

TIME: 3 HOURS
INSTRUCTIONS: SECTION A IS COMPULSORY. ANSWER ANY THREE QUESTIONS FROM SECTION B.
SECTION A (COMPULSORY)
Question 1

a) Describe any two reasons why corporates should blog. 


(2 marks)
b) Summarize two Ethical issues to adhere to in the use of digital media 
(2marks)
c) Define the following terms as used in digital media.
i. Vodcast.

(1mark)
ii. SEO.


(1mark)
iii. Vlogs. 


(1mark)
d) State any three reasons as to why you are taking the Digital Media and Public Relations course. 







(3 marks)

SECTION B

ANSWER ANY THREE QUESTIONS.
Question 2

a) Assuming you are the digital communications manager for the Judicial Service Commission in Kenya, explain three uses of social media in PR
.
(6 marks)
b) Discuss any two challenges of digital story telling for PR content creators.











(4marks) 
Question 3
a) Illustrate using examples, two impacts of digital media for each of the following:
i. Society








(3 marks)

ii. Public relations






(3 marks)

b) Discuss two uses of social media research for PR professionals in non profit organizations.








(4 marks)










\


Question 4

Using situations in the Kenyan Government, analyse four ways how digital media platforms have brought social change.







(10 marks)

Question 5 
a) An International NGO is launching a digital fundraising platform. Evaluate two challenges they are likely to encounter during implementation.

 (5marks)
b) Recommend possible solutions to the challenges mentioned in (a) above. 
(5 marks)
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