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SECTION A: COMPULSORY
QUESTION 1
Imagine you have been requested to design a development communication strategy to address a specific 
problem affecting your county. 

a) With the help of an appropriate development communication example, define the term development 
communication strategy design.                                                  (2 marks)                 

b) Using examples, describe two conditions that must be met for the communication strategy to be 
effective.                                                                                     (4 marks)

c) Give two reasons why you will need to do research before you design the development 
communication strategy.                                                             (2 marks)

d) Describe three aspects that you will need to do research on before you start designing the 
development communication strategy.                                                       (6 marks)

e) Describe the following elements of the communication strategy you intend to design:
i. Defining objectives                                                                               (3 marks)

ii. Stakeholder groups                                                                               (3 marks)
f) State the four styles of development communication campaign message design.(4 marks) 
g) With an appropriate justification for each, identify the following in the situation analysis you will 

conduct: 
i. Primary participant                                                                               (2 marks)

ii. Secondary participant                                                                            (2 marks)
iii. Tertiary participant                                                                                (2 marks)

SECTION B: ANY THREE QUESTIONS
QUESTION 2
With the help of appropriate examples, describe the following:

i. Advocacy                                                                                              (5 marks)
ii. Community mobilization                                                                      (5 marks)

iii. Non-directive participatory communication                                         (5 marks)
iv. Education and training                                                                          (5 marks)

QUESTION 3
Describe five factors to consider when designing messages for development communication.(20mks)

QUESTION 4
a) Using appropriate examples for each of the following, explain the importance of the information you 

will obtain as a development communicator when doing a situational analysis in development 
communication strategy design: 

i. The situation                                                                                         (3 marks)
ii. The programme                                                                                     (3 marks)

iii. The participants                                                                                     (3 marks)
iv. The communication channels                                                               (3 marks)

b) Describe any four key elements you will consider when doing a behavioural analysis.(8 mks)

QUESTION 5

a) Using appropriate examples, explain the circumstances in which you will use each of the following 
communication channels in a development communication campaign:

i. Peer to peer                                                                                              (4 marks)
ii. Vernacular radio stations                                                                         (4 marks)

iii. Newspapers                                                                                              (4 marks)
iv. The Internet                                                                                              (4 marks)

b) Give one advantage of using each of the channels in a) above in a development communication 
campaign.                                                                                (4 marks) 
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