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SECTION A: COMPULSORY
QUESTION 1

a) Give three reasons why as a development communicator you should design a development 
communication strategy before conducting a development communication campaign(3 mks)

b) With the help of an appropriate example for each, define the following terms as used in 
development communication:

i. Advocacy                                                                                              (2 marks)            
ii. Interpersonal communication                                                                (2 marks)            

iii. Community participation                                                                      (2 marks)
c) State three appropriate uses of advocacy.                                                         (3 marks)

d) Explain what you need to consider about each of the following as you design a development 
communication strategy:

i. The situation                                                                       (3 marks)
ii. Stakeholder groups                                                             (3 marks) 

iii. Objectives                                                                           (3 marks)
iv. The communication mix                                                     (3 marks)

e) Describe the ACADA (Assessment, Communication Analysis, Design, Action) model of 
designing development communication programmes.                                 (6 marks)

SECTION B:   any THREE questions    
QUESTION 2
Describe five factors you will consider when designing messages for development communication 
campaigns.                                                                                         (20 marks)

QUESTION 3
Using appropriate examples, describe the procedure of formulating development communication 
messages.                                                                                           (20 marks)

QUESTION 4
a) Describe three factors that determine the choice of communication channel to use in a 

development communication campaign.                                                          (6 marks) 
b) Explain three advantages of using community media in development communication. 

(6 marks)
c) Using appropriate examples, describe the following communication approaches:

i. Community mobilization.                                                                     (4 marks)
ii. Nondirective participatory communication.                                         (4 marks)

QUESTION 5
a) Using appropriate examples, explain how each of the following is used in understanding a 

situation:

i. Interviews                                                                                              (4 marks)
ii. Focus group discussions                                                                       (4 marks) 

iii. Base-line studies                                                                                   (6 marks)   
b) Give two advantages of using each of the following in situation analysis:

i. Interviews                                                                                              (2 marks)
ii. Focus group discussions                                                                       (2 marks)

iii. Base-line studies                                                                                   (2 marks)
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